Annex C - Pricing Template and Instructions
May 2026

Army Rugby Union Teamwear Tender

1. Purpose

This Annex sets out the required pricing format for the ARU Teamwear Tender.

Suppliers must complete this template in full to ensure consistency and comparability across
submissions. Failure to provide pricing in the required format may result in clarification requests
or impact evaluation.

All pricing must be submitted in GBP (£) and exclusive of VAT unless otherwise stated.

2. Pricing Structure Requirements
Suppliers are required to provide:

o Unit pricing peritem (by product category)

e Indicative bulk pricing tiers, where applicable

e Any minimum order quantities (MOQs)

e Lead times associated with pricing

e Any additional costs (e.g., artwork setup, expedited production, freight)
Pricing should reflect:

e Fully sublimated sponsor logos (where applicable)

¢ ARU branding requirements

e Standard packaging (boxed and labelled by team and product type)
3. Core Product Pricing

Suppliers must complete pricing for the following categories:

A. Playing Kit - 15s

Standard Lead Time

Playing Shirt
Playing Shorts
Playing Socks

B. Playing Kit-7s

Playing Shirt
Playing Shorts
Playing Socks




C. Match Officials Kit
Item

Shirt (2 colourways)

Unit MOQ Standard Lead Time Notes
Price

Shorts

Socks

D. Training Wear (Indicative Core Items)

Training Shirt

Unit MOQ Standard Lead Time Notes
Price

Training Shorts

Waterproof Top

Gym T-Shirt

Sub Coat

Suppliers may attach a full catalogue with pricing for extended ranges.

E. Leisurewear (Indicative Core Items)
MOQ Standard Lead Time

Hoodie

Polo Shirt

Quarter Zip

Tracksuit Bottoms

Soft Shell Jacket

Winter Coat

Suppliers may attach a full catalogue with pricing for extended ranges.

F. Accessories

Item Unit MOQ Standard Lead Time Notes
Price

Bobble Hat

Baseball Cap

Backpack

Match Day Holdall

Towel

Gym Socks

Suppliers may include

additional accessories within this category where relevant. Any branding

methods (e.g., embroidery, sublimation, heat press) should be clearly specified in the Notes

column.

4. Retail Model & Commercial Offer

Suppliers must outline:

e Proposed retail pricing structure
e Suggested ARU royalty percentage



e Stockholding model (made-to-order vs stocked)
e Risk ownership (unsold stock, markdowns, etc.)
o Reporting frequency and format

If applicable, include:
e E-commerce platform fees
e Hosting or development costs
¢ Consumer delivery charges
5. Delivery & Freight Costs
Suppliers must clearly state:
e Whether pricing includes delivery to ARU
e Freight method (UK / overseas production)
o Additional cost for air freight vs sea freight (if applicable)
e Expedited production costs
e Impact of known factory closures (e.g., seasonal shutdowns)
6. Volume Assumptions
For pricing comparison purposes, suppliers should base indicative pricing on:
e 15ssquad size: 41
e 7ssquadsize: 23
e Typicalannual consolidated ARU spend: £150,000-£200,000
Suppliers may propose volume discount thresholds based on this range.
7. Price Validity
Suppliers must confirm:
e How long pricing will remain valid (minimum 6 months recommended)
e Any price review mechanisms during the contract term
e Circumstances under which pricing may change
8. Added Value
Suppliers may include:
e Bundled packages
e Multi-year pricing agreements
¢ Introductory discounts

e Added value items (e.g., free design refresh, stock holding)

These should be clearly identified separately from core pricing.
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9. Declaration
Suppliers must confirm that:
e All pricing submitted is accurate and complete
¢ No hidden or additional charges apply beyond those disclosed
e All mandatory requirements in Annex A are reflected in the pricing provided
Signed:
Name:

Position:

Date:



